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Majority of New Jerseyans Reject Sales Tax on Internet Purchases 

 As the state and federal government consider ending the ban on sales tax for 

Internet purchases, New Jerseyans express a resounding “no” and believe the added burden 

to consumers far outweighs the benefits to the state, according to the most recent 

PublicMind survey of Garden State residents aged 18 and older. Fifty-four percent do not 

believe that ending the consumer-friendly practice is worth it, compared to just a third 

(33%) who say the state’s financial bottom line justifies the added tax. 

 “Although a sales tax on Internet purchases would result in higher revenue for the 

state, Garden Staters feel their overall tax burden is big enough,” said Krista Jenkins, 

Executive Director of PublicMind and a professor of political science. 

 A majority of all respondents (56%) have heard at least something about the 

prospective change to the law, and of these close to two-thirds (63%) say they have “a lot” 

or “some” interest in the issue. Men are slightly more likely than women to report being 

aware of the proposed change (42 versus 28 percent who say they have heard or read “a 

lot” or “some” about the issue), as are those 35 years of age or older.  

 A gender gap persists when the question turns to support for or opposition to ending 

the ban on sales tax for Internet purchases. Although majorities of both men and women  

(50 and 58%, respectively) agree that the change would hurt consumers more than help the 

state, men are significantly more likely to believe the benefits to the state outweigh any 

burden to consumers. Thirty-nine percent of men side with the proposed change, compared 

with 27 percent of women.  

 “Since women remain the ones who are primarily responsible for household 

purchases, they are more poised to feel the effects of an additional sales tax on Internet 

purchases,” said Jenkins. 

 Party differences are negligible. More than half of both Democrats and Republicans 

(53 and 59%) believe the change is not worth it for consumers, and almost half (49%) of 

independents are dubious as well.  

 “The fact that Democrats and Republicans approach this issue from the same 

perspective suggests it’s going to be a tough sell for both sides,” according to Jenkins. “No 

matter who pitches it to voters, their efforts are likely to be understood as making it harder 

for individuals rather than acting as responsible stewards for the state’s finances.” 

 

  

 

The Fairleigh Dickinson University statewide poll of 945 registered and unregistered voters 

was conducted by telephone with both landline and cell phones from July 23 through July 

29, 2012, and has a margin of error of +/-3.3 percentage points. 
Methodology, questions, and tables on the web at: http://publicmind.fdu.edu 

Radio actualities at 201.692.2846              For more information, please call 201.692.7032 

http://publicmind.fdu.edu/
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Methodology 

 
The most recent survey by Fairleigh Dickinson University’s PublicMind was conducted by telephone from  

July 23 through July 29, 2012, using a randomly selected sample of 945 residents statewide. Both registered and 

unregistered voters were interviewed for this survey. One can be 95 percent confident that the error attributable to 

sampling has a range of plus or minus 3.5 percentage points among registered voters, and 3.3 percentage points among the 

entire sample. The margin of error for subgroups is larger and varies by the size of that subgroup. Survey results are also 

subject to non-sampling error. This kind of error, which cannot be measured, arises from a number of factors including, 

but not limited to, non-response (eligible individuals refusing to be interviewed), question wording, the order in which 

questions are asked, and variations among interviewers.  

 

PublicMind interviews are conducted by Opinion America of Cedar Knolls, NJ, with professionally trained interviewers 

using a CATI (Computer Assisted Telephone Interviewing) system. Random selection is achieved by computerized 

random-digit dialing. This technique gives every person with a land-line phone number (including those with unlisted 

numbers) an equal chance of being selected.  

 

Landline households are supplemented with a separate, randomly selected sample of cell-phone respondents interviewed 

in the same time frame.  The total combined sample is mathematically weighted to match known demographics of age, 

race and gender. 

 

Tables – All respondents 
 

 

Sales tax in NJ 

As you may or may not know, there is currently no New Jersey sales tax for purchases made on the 

internet. There has been some talk recently about ending this practice and taxing internet purchases. 

How much have you heard or read about this issue? 
 All Party Gender Age 

Dem Ind Rep Men Women 18-34 35-54 55+ 

A lot 15% 12 18 19 20 11 6 15 21 

Some 20% 21 17 19 22 17 10 24 21 

A little 21% 19 23 24 22 19 16 21 23 

Nothing 43% 47 40 37 35 51 66 39 34 

Unsure 1% 1 2 1 - 2 2 - - 
 
 

Sales tax in NJ, public opinion 

How much interest do you have in this issue?   

 All Party Gender Age 

Dem Ind Rep Men Women 18-34 35-54 55+ 

A lot 38% 37 37 42 39 38 36 46 33 

Some 25% 24 26 29 26 24 22 27 25 

Just a little 16% 16 20 15 17 16 18 13 19 

Nothing 18% 21 16 14 17 20 22 13 21 

Unsure 1% 1 2 1 1 2 2 1 2 
 
 

Burden of sales tax in NJ 

Which of the following statements best describes how you feel, even if neither statement is perfect: 

The financial benefits for the state that will come from taxing internet purchases outweighs any burden 

to consumers…or…The added burden to consumers that will come by taxing internet purchases is not 

worth the benefits to the state. 

 All Party Gender Age 

Dem Ind Rep Men Women 18-34 35-54 55+ 

Worth it 33% 33 37 30 39 27 31 35 33 

Not worth it 54% 53 49 59 50 58 59 54 52 

Neither 4% 4 6 4 5 3 3 4 5 

Unsure 9% 10 8 6 5 12 8 7 11 
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Exact Question Wording and Order 

 

NJ12 As you may or may not know, there is currently no New Jersey sales tax for purchases 

made on the Internet. There has been some talk recently about ending this practice and 

taxing Internet purchases. How much have you heard or read about this issue? 

1 A lot 

2 Some  

3 A little 

4 None at all 

8 DK [vol] 

 

NJ12a How much interest do you have in this issue? 

1 A lot 

2 Some  

3 A little 

4 None at all 

8 DK 

 

NJ13 Which of the following best describes how you feel, even if neither statement is perfect: 

 Randomize 

1 The financial benefits for the state that will come from taxing internet purchases outweighs 

any burden to consumers 

2 The added burden to consumers that will come by taxing internet purchases is not worth the 

benefits to the state. 

3 Neither [vol] 

8 DK [vol] 
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Sample Characteristics 

Gender 

 Registered voters Full sample 

Male 48 49 

Female 52 51 

 

Age 

 Registered voters Full sample 

18-29 13 16 

30-44 23 23 

45-59 32 31 

60+ 30 28 

Refused 2 2 

 

Race/Ethnicity 

 Registered voters Full sample 

White 69 67 

Black/African-American 11 11 

Latino or Hispanic 11 11 

Asian 5 7 

Other/refused 5 5 

 

Public employee household 

 Registered voters Full sample 

Yes 20 19 

No 78 79 

Unsure/refused 2 2 
 

Party identification 

 Registered voters Full sample 

Democrat/Lean Democrat 47 46 

Independent/DK/refused 21 23 

Republican/Lean Republican 33 32 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


